Experience your eMarketing
through your customers'eyes.
Literally.

Eye tracking combines cutting-edge technology with the best

of traditional usability testing to provide a more in-depth
understanding of how your customers experience your eMarketing,
from Web sites and email campaigns to product brochures

and interactive demos.

Eye tracking can help you:

Add impact. Validate and refine the design assumptions behind online marketing.
Compare. Evaluate your digital assets vs. competitors and A/B test design alternatives.
Quantify. Add objectivity to intuition when assessing and comparing design options.
Invest. Make well-informed choices and dedicate resources for the greatest possible returns.

Refine. Design a better flow for key Web site or lead-nurturing tasks.
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